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Experience the year 2020  – 
future_bizz community to participate at imm cologne/LivingKitchen 2011 
What will a technology enthusiast, who works all over the world and often travels, require from his residential environment in 2020? How will an independent office assistant balance out her office and home life? These and other questions have been tackled in recent years by the forward-thinking community network future_bizz within the scope of its “Connect Creativity” project. The results of the project will be presented in January 2011 in Cologne at the “imm cologne” trade fair and the new parallel event “LivingKitchen”.  

Cologne will once again become the focal point of the international furniture sector from 18 to 23 January 2011 as it stages an absolute trade fair extravaganza in the form of the “imm cologne” and “LivingKitchen” events. The future_bizz community, an association of companies that mutually develop business ideas for living and working in the future, will also be participating in the trade fairs and will be presenting project results as well as information about the community itself.

Community mission 
The stated mission of the community is to “actively shape the future”. Specifically, this means developing insight into the future and building a mutual knowledge base, identifying and evaluating strategically relevant spheres of activity, creating images of the future for defined themes and consequently designing new products and applications.  




Community companies work in various groups and on a variety of projects such as “Future Living 2020”, now being continued as “Future Living 2030”, as well as the “Working Environments 2030” project launched in 2010 and the familiar “Connect Creativity” project.
“Connect Creativity” – 
Connect Creativity focussed on the development of concepts for new living and working environments and specific product ideas for five defined social groups (milieus). Each milieu was described in detail and personalised through the allocation of protagonists. 

The protagonists comprised a 72-year-old Swedish man representing the silver business generation, a 50-year-old Portuguese woman epitomising the modern performer, a 40-year-old middle-class German woman, a 38-year-old single and success-orientated Russian woman and a 22-year-old Turkish technology enthusiast. An individual living environment was designed for each protagonist by respective inter-faculty university project teams. These teams were actively supported by university lecturers and industry sponsors, with innovative thought being specifically networked with industrial know-how. The shift from workshops to operational phases proved to be an extremely creative development approach that saw a rapid materialisation of definitive results.
Visitors to “LivingKitchen”, which will be held in Cologne from 18-23 January 2011, can learn more about the innovative living environments created by the project, specific product ideas and the future_bizz community live at Stand 002, Hall 4.1.
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